You need to enable JavaScript to run this app.










Resources


Three approaches to valuing intangible assets
Jan 26, 2012 · 321 KB Download  
FREE ACCOUNT
ACCESS

Three approaches to valuing intangible assetsThree approaches to valuing intangible assets

Resource downloadavailable

Intangible assets (intangibles) are long lived assets used in the production of goods and services. They lack physical properties and represent legal rights or competitive advantages (a bundle of rights) developed or acquired by an owner. In order to have value, intangible assets should generate some measurable amount of economic benefit to the owner, such as incremental revenues or earnings (pricing, volume, and better delivery, among others), cost savings (process economies and marketing cost savings), and increased market share or
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